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Is it best to use 
quantitative or

qualitative methods?

Our research needs to 
answer:

Given the context of our research 
study, which type of qualitative 
method is most appropriate?

What? 

AND 

Why? and/or how?

What is the context of our research study 
(e.g., unique traits of the topic and 

audience, available resources, and timeline)?

Use qualitative
methods

What? 

AND 

How many?

Use quantitative 
methods

• Researching a sensitive topic;
• Needing detailed information on a specific topic;
• Targeting a segment with a limited population (e.g., community leaders);
• Being able to spend more time collecting and analysing the data  
  compared with other methods; and
• Being able to use strong analysis skills to identify themes and key findings.

• Searching for an array of ideas, opinions, and perceptions;
• Needing to gather multiple opinions in a shorter period of time     
  compared with other qualitative methods; and
• Using a highly skilled group moderator.

• Assessing behaviours, change in behaviours, or impact of a product  
  or intervention; and
• Being able to recruit participants willing to be observed and 
  interviewed during multiple home visits.

In-depth interviews involve conducting 
intensive individual interviews with a small 
number of respondents to explore their 
perspective on a specific topic.

Focus groups involve a discussion among six 
to eight individuals with similar 
characteristics around specific topics.

Trials of improved practices identify 
behaviours that are effective, acceptable, and 
feasible through a small-scale assessment 
over a period of time.

Appendix C: Guide for Selecting a Formative Research Method


